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| have always fa Being surrounded

wanted to work in by a lot of

the media sector, ‘ different forms ¢ ;
specifically ¥ - of medial have -
advertising. | dm ‘ always wanted to 1% TR

interested in how | ._ : be a part of N}
brands connect with : . creating  content >,
people. it is not the not only Y -

just about selling entertains but
a product but also . informs  and
teling  a story in influences.
a sense.

work experience  is | 6 MEARNING how to
especially important. : - use a variety  of
It helps build | B equipment _such as
cameras, lights and
sound pads. Without
doing this course,
|  most likely would

connections  and more
importantly

experience. Industry
experience  helps
build  technical

SIS that may take
years to perfect.

have never been
able to get the
opportunity



| am being
introduced to
many people and
large  industries
such as ITV,

Dirty  Looks,&
NFTS,
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Highschool queen Tiffany Thomson I / )
[Lllle'ew{Ck) has a secret atijmu‘er‘.‘ HE LG:/IES HDU TU DEH T H
After finding out her mystery lover is
an obsessive serial killer; Tiffany must
put her life of popularity aside in order
to stop the brutal murders and save ;
herself from becoming the final girl. g ¢ o
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sight most. :
and . However, when the lights come on and claws come out Star soon
discovers there is more on the menu than flawless looks and sickening wigs A sinister secret
begins to bleed out from behind the scenes. She must survive more than shady critiques and roast
- because something more vicious is lurking in the shadows...

17.10.25

“As scary as the hair is big!”
~Josh Faist
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Try42 - Braulio, the Peer
Mentor. [19/09/2024]
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Know Your MT Levellers ', .« | - i |
Be clear about your student proflle 0
‘VV 6c’xt are their needs, what is their skill'set, what!is'their preferred pathway?
What are their metivations, values? (Demographlc and Psychographlc profile)

’
v

2) Clarify the strategy for sharing information with employers &
What is the best way to get that information across to employers; how can you chunk -
the information; how can you demonstrate purpose?

3) Update your information regularly 5
Is there a digital platform that will enable your employers to
have a.clear line of sight to students? What skills development

do you want them.to share? Are there any final outcomes that
you can.use to demonstrate aptitude

e
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What are T Levels? Why get involved?
Give local young peopie
real-world experience

T Levels are high-quality qualifications for
16-19-year-olds, combining classroom study
with real-world experience. Each course Access emerging talent

S u ‘ ,rt a ( :al I l‘ Ie' l includes a 45-day industry placement, which of future professionals
can be arranged flexibly with employers. * Raise your business prof

Camden STEAM works closely with schools Join the Camden Emplo

eve u e n and businesses to ensure placements run and connect with peers

smoothly and successfully. Full support from Camd

Real Experience. Real Skills.

. 2 ? i
Real Local Talent. Real Impact Where can students add value? Make areal in
* Assist on live briefs, marketing campaigns or research Deliver on your s
« Support with administration tasks CSR goals
< < = » Help test, design or document digital tools Promote inclusic
Join Camden STEAM in shapin, : 7 R
th ti £l dp| g » Contribute to planning, events or communications within your:orgat
next n g : : ; ave our stz
» SIININNN OF DO « Assist scientific or technical teams Develop your ste
ent — discover acting as mentot
tal disc how your » Bring fresh perspectives and Gen Z creativity g A
business can support T Level — from social media trends to digital innovation Invest in Camde
students through industry
placements and more.
I found hosting T-Level students to be Hosting a T Level student at
an incredibly rewarding experience. KX Recruit has been a fantastic
Who can host a placement" It's not often that you get a chance experience that exceeded
: to be a formative part of som all our expectations

Large employers & public sector organisations early career journey. It’s important that We'd welcom

)

ues of | student (or two!)

we teach young people the
nalism and how to thrive in

the workpia especially those who
S = i b g . Frances Smid
I you can provide a safe, structured and T Level subjects in would otherv ot have the chance. Workspace Manager, KX Recruit
inspiring experience - you're eligible! Camden schools > g Kate Brower, Senior Programmes Business &
. Evakuation Manager, The Roundhouze 5\
« Media, Broadcast & Production

+ Management & Administration

Local SMEs, startups & freelancers

profes

Hybrid, remote or in-person settings

Hosting T Level students gave us the chance to * Marketing
d knowledge, build our mentorship « Digital Software Development
st in our local community. We look

share real-woi
skills and inve
forward t

T

ontinuing to welcome Camden
Level students in the future.”

Camden STEAM works with schools and employers to
ensure placements are valuable for your business and
life-changing for young people.

« Laboratory Science

Find out more & register your interest.

Tom Mollis, Chief People Officer, Zappi

T Level Guide for Employers

o camden Join us Contact
ar Camden Learning s‘leam camdenlearning.org.uk/t-levels steampledge@camden.gov.uk
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I nt rOd UCtiOn Benefits to Employers

Taking part in T Levels is about more than offering a placement.

T Levels are one of the most significant and T Levels are a key part of this vision, It'sa powerful way to:
exciting shifts in education in recent years— giving young people the skills, knowledge =
e s . : . " * Spot future recruits early - over two *+ Support recruitment planning -
designed with employers to ensure young and experience they need to succeed
thirds of T Level students progress into placements can lead to future hires

people gain the practical skills, industry le providing employers with a diverse,

higher or degree-level apprenticeships

knowledge and real-world experience that talented pipeline ready to help their « Show social impact - demonstrate
businesses need industries grow and innovate. * Bring fresh ideas into your team ~ students commitment to Corporate Social

add energy, creativity and new skills Responsibility or ESG goals
Camden STEAM is about building a future Each T Level includes a 45-day (315

Develop your staff - team members build  With flexible options and hands-on support

where every young person, whatever hour) industry placement, giving students

their background, can access exciting the opportunity to apply their leaming mentoring and leadership experience from Camden STEAM, getting involved is
opportunities in the digital, scientific and in a real-world environment—and giving + Strengthen community links - help straightforward and rewarding—you don't
creative industries. By connecting schools employers the chance to support and shape local education and inspire the need a big HR team, just the willingness to
colleges and employers, we open doors to shape the next generation of talent next generation create opportunities for young people.

the world of work that exists right here in

Camden—from global leaders to pioneering

universities and thriving small businesses.

Ways to Take Part

As a Camden T Level employer, you can:

This brochure introduces the T Level subjects currently

offered in Camden schools:

Media, Broadcast & Production Host a student on a 45-day industry placement

Management & Administration Deliver a talk, workshop or masterclass

Offer a taster day or workplace tour

Marketing

P Support students with ive briefs or real-world projects
Digital Software Development -
Contribute to curriculum planning to reflect industry practice

Laboratory Science Provide mentoring or careers advice

Across every sector—whether media, science, technology, heaithcare,
finance, or the arts—there's a place for young people to leam,
contribute and thrive. T Levels open the door for employers of

Camden STEAM and our local schools will support you at every stage
—from planning and preparation to logistics and ongoing guidance.

all kinds to shape the future workforce, share expertise and Together, we can open new pathways for Camden’s young people

create meaningful opportunities for Camden’s next generation —and help your organisation connect with the workforce of the future.

T Levels

T Level Guide for Employers
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Employer
Testimonials

Access NFTS is dedicated to increasing knowledge and understanding of careers in
the creative industries, especially to th: nted in behind the camera
roles in Film, TV & Games. The T leve with our aims in giving a great
mix of both theory and practical experience to encourage and inspire the

xt generation of our industry.”

NFTS

The learning works two-ways of course. You as It offered mentorship
the host employer also stand to gain from the opportunities, the

1 strengthen your local ties, 8 brought

hool but also teach ective and did some

you more about yourself as a manager. We all useful work for us! It’s a
know the workplace has changed hugely in the last a positive thing to be a
fi rs, and stands to shift again over the next part of and shows we are
decade. Therefore, the T-Level programme is a great investing in our community
challenge for young people looking to build the skills to our employees.”
and resilience n to get on (and climb!) the

career ladd.

The Crick felt it was important to step up and provide
tion use we see T-le
current industry knowledge and skills we are enhancing the students’ preparedness for as 1t option for technical training in our
entering the industry. Working with the staff and students at Acland Burghley School for elieve that hosting young people at the Crick for
the past 12 months has been a real joy. Their TLevel students are engaged, talented and nine-week placements will also allow our staff to spot
fun to be around - exactly what we look for in future employee: and nurture local talent for potential future recruitment”

kv )
ACADEMY |

T Levels

T Level Guide for Employers

6 | Camden Steam T Levels




Delivered at: Acland Burghley School
(Part of LaSWAP 6th Form)

Core Knowledge and
Understanding

Students build a strong foundation
in media production principles and
creative workflows.

Creative economy: industry
roles, business models, audience
engagement, emerging platforms
and trends.

Project & production planning

responding to briefs, scheduling,
storyboarding, scripting, creative
concept development.

Technical skilis: camera, lighting,
sound basics; editing with Adobe
Premiere Pro/After Effects; intro to

motion graphics and animation.
Digital content: creating for
YouTube, TikTok, Instagram and
web; optimisation and platform
formatting; basic scheduling tools.

Professional practice: safety,

copyright/IP law, chent communication
and feedback handling.

T Levels

T Level Guide for Employers

The Media T Level is shaping the creative
workforce of the future—offering a powerful
opportunity for employers to tap into fresh,
diverse talent at the very start of their
career journeys. As the media and content
creation industries evolve at lightning speed,
this T Level ensures students gain the real-
world skills, experience, and insight needed
to thrive in an increasingly digital and
dynamic landscape. By hosting a student

on industry placement, employers play a
direct role in nurturing the next generation
of creative professionals—helping to future-
proof the sector while injecting new energy,
ideas, and perspectives into their teams

Occupational Specialism:
Content Creation

Students specialise in planning
producing, and adapting creative
content for varied audiences

and platforms

Plan and pitch content; capture and
edit high-quality video/audio.
Create short-form and long-form
content for digital use

Adapt work across platforms; apply
brand guidelines, visual identity and
tone of voice.

Evaluate media products against
briefs and audience needs.
Complete real projects such as
brand campaigns, social reels,
podcasts and visual presentations.

What Can Students Do During a Placement?

T Level students are ready to contribute to meaningful creative projects across a variety

of settings—from internal communications and social campaigns to media agencies

and production studios.

Here are some examples of what they can support during your placemen

Pre-Production and Planning
Assist in developing concepts and

pitches for video or social content

Contribute to storyboarding, scripting

or mood boarding

Research audiences, competitor

(location, kit, crew planning)
Production Activities

Shadow and support on live filming

days (camera, sound, lighting set-up)

behind- cenes foota,

Operate secondary cameras or

manage kit under supervision

Record and log interview audio or

voiceover content
Post-Production

Edit short videos, clips, or reels using

Adobe Premiere Pro or similar tools

Add graphics, transitions, captions,

or overlays

Support colour correction, sound

balancing, or subtitling

e and archive footage and

Social Media and Digital Publishing

Adapt video content into different
formats for Instagram, TikT
Schedule and publish posts using tools
like Meta Business Suite or Hootsuite
Draft captions and hashtags tailo:
10 target audiences
Monitor engagement metrics and
summarise QD’!C(H\JHCO
Content Review and Feedback
Support internal reviews or rough
Cut screenings
Collect feedback from teams
apply changes to edits
Assist with final checks before content
is published or submitted
Ideal Placement Settings Include:
Digital marketing or comms teams
Media production companies or
content studios
Arts, heritage or cuitural organisations
In-house creative teams within public
ctor
Charities and non-profits producing
video or campaign content
Social media teams in education,

or youth sectors

k, or YouTube
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Employer
Testimonials

Access NFTS is dedi d to increasing knowledge and understanding of careers in
the creative industries, especially to those underrepresented in behind the camera

roles in Film, TV & Games. The T levels align perfectly w

nix of both theory and pract
generation of our industr

The learning works two-ways of course. You as

the host employer also stand to gain from the
experience. It can strengthen your local ties,
especially with your host school but also teach

you more about yourself as a manager. We all

know the workplace has changed hugely in the last
five years, and stands to shift again over the next
decade. Therefore, the T-Level programme is a great
challenge for young people looking to build the skills
and resilience ne to get on (and climb!) the

career ladder.”

th our aims in giving a great
“ourage and inspire the

NFTS

It offered mentor.
opportunities, the
students brought a fresh
perspective and did some
useful work for us! It’s also
a positive thing to be a
part of and s S we are

esting in our community
to our employees.”

Chief Pes ¥hces

zappi

ITV Academy is committed to supporting T Levels because we have recognised that

by assisting students in achi

r qualifications and equipping them with practical,

current industry knowledge and skilis we are enhancing the students’ preparedness for
entering the industry. Working with the staff and students at Acland Burghley School for
the past 12 months has been a real joy. Their TLevel students are engaged, talented and

fun to be around - exactly what we look for in future employees!

6 | Camden Steam

The Crick felt it was important to step up and provide
placements for this qualification LSO W e T-levels
as an important option for technical training in our sector.
believe that hosting young people at the Crick for
nine-week placements will also allow our staff to spot
and nurture local talent for potential future recruitment”

T Levels




Work Placements

work placements to
Students

Competitions

Judge Competitions with
groups of students

Workshops/Masterclasses
Actively participate in modules
of expertise

Live “Moek Interviews
Interview practice/mentoring

aid modules of expertise
through resources

Uncovering hidden roles

Co- Designed Curriculum

Mentorship .
keep it current and relevant

mentor individual students

Back to the Floor Experiences

Dual professionalism opportunities staff examples or real world activities or briefs
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. ~ Havas 'Skills for Life' Brief
. : Research/proposal pitch production
https://youtu.be/pW_bIwZIEZ8 audience feedback/evaluation
The Mill - Trip Dirty Looks VFX House NFTS Trip
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Access NFTS Dirty

The Outreach and Inclusion programme " j Yo
from the National Film and Television School ‘
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"They introduced us to the basics of

storytelling using colour. We learnt how o

colour is used in certain ways to convey =i

tone, and how they did this. " ey |, RNl
QY

61 likes

Acland Burghley School Student
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The Outreach and Inclusion programme
from the National Film and Television School
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asking for people to Créate aveioss -
media marketing campaign around the
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Arsenal in the community:
The Arsenal Kicks initiative

‘;:f"\qu Charlie McGough
W% Mar31 - 1 minread

Arsenal Kicks Initiative - ESP

The Arsenal Kicks initiative is a national programme that

The Arsenal Kicks initiative isa national programme that
brings together the football industry with the police to help
young people keep away from anti -social behaviour, drugs
and crime, and adopt positive influences.

brings together the football industry with the police to
help young people keep...

The scheme is founded on regular training sessions, weekly
matches and football tournaments. While the immediate
focus of the programme is football coaching, Arsenal in the
Community coaches are really concerned with what
happens off the pitch. Coaches provide close support to
participants away from sessions, in the hope that they can
positively impact par t i c idevalopmen over the longer
term.

21 views 0 comments V)

'8
¢d

keiranoonanS
Maré - 1 min read

Arsenal in the community Brief

In this project, we were tasked a brief by Arsenal Kicks to create
print and audio visual to promote Arsenal in the community to

ages...

Acland Burghley School (ABS) has been approached by
Arsenal Kicks to develop content that explores, records and
reports the work being conducted by the team and
phenomenal outcomes on behalf of the young people.

15views 0 comments 2

The inspirational work conducted on the initiative needs
to be documented, celebrated and promoted on their
communication channels including website, social
media and local press. These will include print and
audio -visual resources. Print will be in the form of images
from workshops covered

a~

ARSENAL KICKS

YOUNGER KICKERS BRIGHTER FUTURES ABSEHAI. KIGKS f

DIGITAL PORTFOLIO RS
.


https://stonathun.wixsite.com/mcgoughmedia/blog/categories/occupational-specialism
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